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 Spotify 

1. Manchild (Sabrina Carpenter)
2. Luther (Kendrick Lamar)
3. Golden (K-Pop Hunters)
4. NOKIA (Drake)
5. Ordinary (Alex Warren)
6. DAISIES (Justin Bieber)
7. What I Want (Morgan Wallen)
8. BIRDS OF A FEATHER (Billie Eilish)
9. Die With a Smile (Lady Gaga)
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